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Fig. 1: Screening questions for potential respondents to the 2016-17 Burnsville visitor profile survey 
Fig. 2: Screening questions for potential respondents to the 2017 Burnsville non-visitor online survey 
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Fig. 3: Month respondents completed Burnsville visitor profile survey (n=234) 
 
Fig. 4: Day of the week respondents completed Burnsville visitor profile survey (n=234) 
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Fig. 5: Location where respondents completed Burnsville visitor profile survey (n=234) 
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RESULTS 
RESPONDENTS 
Demographics 
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Fig 6: Gender of respondents to Burnsville visitor profile survey (n=222) and non-visitor online survey (n=423) 
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Fig. 7: Percentage of respondents in various age brackets, visitor profile survey (n=223) and non-visitor online 
survey (n=424) 
 
Fig. 8: Percentage of respondents in pre-tax income groups, visitor profile survey (n=201) and non-visitor online 
survey (n=427) 
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Fig. 9: Education level of respondents to visitor profile survey (n=224) and non-visitor online survey (n=426) 
Primary residence 
Table 1: Primary place of residence of Burnsville visitor profile survey (n=240) and non-visitor online survey 
(n=422). 
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Fig. 10: Trade area of Burnsville visitor profile respondents (n=240) 
Fig. 11: Trade area of Burnsville non-visitor online survey respondents (n=422) 
Past visitation by respondents to the visitor profile survey 
Table 2: Descriptive statistics of past visitation by respondents to Burnsville visitor profile survey 
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Fig. 12: Number of visits in the past 12 months by respondents to Burnsville visitor profile survey (n=203) 
 
Fig. 13: Number of visits in the past five years by respondents to Burnsville visitor profile survey (n=178) 
 
IMPRESSION OF BURNSVILLE AMONG NON-VISITORS 
 
Awareness of Burnsville 
Fig. 14: Awareness of Burnsville among non-visitor online survey respondents (n=427) 
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Impression of Burnsville 
Fig. 15: Impression of Burnsville among non-visitor online survey respondents (n=267) 
Note: Only those who knew a bit or a lot about Burnsville answered this question. 
 
Reasons for not visiting Burnsville 
Fig. 16: Reasons for not visiting Burnsville among non-visitor online survey respondents (n=267) 
Note: only those who knew a bit or a lot about Burnsville answered this question 
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What would entice non-visitors to Burnsville 
Fig. 17: Factors that would entice non-visitor online survey respondents to Burnsville (n=267) 
Note: only those who know a bit or a lot about Burnsville answered this question. 
TRIP INFORMATION 
Trip duration 
Fig. 18: Number of nights spent in Burnsville by visitor profile survey respondents (n=227) 
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Fig. 19: Total number of nights spent on entire trip by non-visitor online survey respondents (n=427) 
Lodging 
Fig. 20: Lodging facilities used by respondents to the visitor profile survey (n=234) and non-visitor online survey 
(n=427) 
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Transportation 
Fig. 21: Primary mode of transportation by respondents to the visitor profile survey (n=231) and non-visitor online 
survey (n=423) 
 
Group composition and size 
Table 3: Descriptive statistics of travel party size by respondents to the visitor profile survey (n=234) and non-
visitor online survey (n=422) 
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Fig. 22: Travel party size of respondents to the visitor profile survey (n=234) and non-visitor online survey (n=422) 
Fig. 23: Travel party type of respondents to the visitor profile survey (n=233) and non-visitor online survey (n=427) 
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Fig. 24: Age groups included in respondents’ travel party, visitor profile survey (234) and non-visitor online survey 
(n=427) 
Visitor spending 
Table 4: Descriptive statistics of spending per person per day in various categories by respondents to visitor profile 
survey (n=217) and non-visitor online survey (n=352) 
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TRIP ACTIVITIES 
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Fig. 25: Activities respondents participated in, visitor profile survey (n=234) and non-visitor online survey (n=427) 
Note: Activities with fewer than a 5 percent participation rate in both surveys were excluded. 
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TRIP PURPOSE AND PLANNING 
Primary reason for making trip 
Fig. 26: Primary reason for making the trip among respondents to visitor profile survey (n=227) and non-visitor 
online survey (n=427) 
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Trip planning timeframe and information sources 
Fig. 27: Trip planning timeframe among respondents to visitor profile survey (n=228) and non-visitor online survey 
(n=427) 
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Fig. 28: Information sources used by respondents to visitor profile survey (n=234) and non-visitor online survey 
(n=427). Note: Only those with at least a 5 percent usage rate in either survey were included. 
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Impact of social media during trip 
Fig. 29: Impact of social media on original travel plans among respondents to visitor profile survey (n=214) and 
non-visitor online survey (n=366) 
Sharing information about the trip 
Fig. 30: Devices used to share trip information by respondents to visitor profile survey (n=215) and non-visitor 
online survey (n=404) 
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Fig. 31: Information sharing sources used by respondents to visitor profile survey (n=234) and non-visitor online 
survey (n=427)  
Note: Only those with at least a 5 percent usage rate in either survey were included. 
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APPENDIX A 
University of Minnesota Tourism Center
 Burnsville Area Visitor Questionnaire
1 

2 primary Check only 1
  
  
  
  
2a.
3
4 Check only 1
    
 
5.  
6
7 8
8 each
 
9
10 Check only 1
      
11
General Participating in Visiting Attending
   
   
   
   
   






12 last 24 hours
 
 
13 _____
14 Check only 1
     
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15 Check only 1
  
 
16 plan
  
  
  
  
  
 
17 share 
    
   16a. devices Check only 1
  
16b. medium
    
    
   
18
Check only 1



19
20
Finally, a few questions about you. 
21
22
  
  
23.   
24
25
   
   
Thank You! 
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APPENDIX B 
What was the primary reason that you made this trip to the MSP Metro Area? (Check only 
1) 
 
Attraction Family fun Visit family/friends who live in 
 
Festival/event 
 
  Performing arts  
the Metro Area 
Museums/historic sites 
Outdoor recreation   Sporting events  Passing through 
Convention/conference   Business/work  Other 
   
 
 
How many days did your trip last, including the arrival and departure days? 
 
 
 
How many nights did you stay in each of the following types of accommodations while in the 
MSP Metro Area? 
 
Hotel/motel Airbnb 
Resort/commercial cabin Vacation home of a friend or relative 
  
 
Vacation rental by owner Bed & Breakfast 
Your own vacation home Home of a friend/relative 
  
 
RV 
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Are you aware of Burnsville, a southern suburban city of the MSP Metro Area? 
 
 
Not aware 
Heard of but not know 
much Know a bit Know a lot 
    
 
 
What is your impression of Burnsville? (Choose all that apply) 
 
Friendly High quality parks and trail 
Clean Plenty of shopping options 
Safe Plenty of festivals and events 
Convenient location Other (please explain): 
 
 
 
What are the reasons that you did not visit Burnsville during your trip to MSP Metro Area? 
(Choose all that apply) 
 
Too far away from either downtown Limited lodging choices 
Lack of transportation Lack of kids-friendly activities 
Schedule already full Lack of festivals/events 
I didn't know what to do in Burnsville Lack of shopping options 
Burnsville didn't appeal to me Other, please specify: 
 
 
 
What would entice you to visit Burnsville during your next trip to the MSP Metro Area? 
(Choose all that apply) 
 
Shuttle between MSP international airport and 
Burnsville 
Convenient transportation from either 
downtown 
Kids-friendly activities 
More festivals/events 
More lodging choices More shopping options 
Local restaurants Other, please specify: 
Parks and trails 
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What best categorizes your travel party? (Check only 1) 
 
 
Alone 
Couple/partner 
  Family  
  Friends  
Family and friends 
Other (please explain) 
   
 
How many people (including you) were in your immediate travel party on this trip? (Please 
enter a number only) 
 
 
 
How many people (including you) in your travel party were: 
 
 
Under 18 years old  26-35 years old  51-69 years old 
     
18-25 years old 
 
 36-50 years old 
 
 70 or older 
     
 
 
 
Please estimate your travel party's spending in the MSP Metro Area during the entire trip. 
Please enter zero (0) if you did not spend any money in a category. 
 
Lodging 
 
Groceries 
 
Transportation (including gas) 
 
Shopping 
 
Restaurants/bars 
 
Recreation/attractions 
 
Miscellaneous 
 
 
 
How many people are included in your spending estimate? (Please enter a number only) 
 
  
    Burnsville visitor and non-visitor profile 
31 
While on this trip, which activities did members of your travel party participate in? (Check all 
that apply) 
 
General: 
Dining Out 
Driving on designated byways 
Guided tour 
Sightseeing 
Nightlife/evening entertainment 
Shopping 
Attending: 
Festivals/events 
Performing arts 
Shows/music concerts 
Sporting events 
Wedding or family reunion 
Visiting: 
Friends/relatives 
State parks 
Museums 
Historic sites 
Other attractions 
Participating in: 
Fishing/ice fishing 
Hiking 
Camping 
Biking (including mountain biking and fat biking) 
Golfing 
Casino gaming 
Canoeing/kayaking 
Boating/sailing 
Sailboarding 
ATV (All Terrain Vehicle) 
Snowmobiling 
Snowshoeing 
Cross-country skiing 
Skiing 
Cross-country skiing 
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What was the primary mode of transportation you used to get to the MSP Metro Area? 
(Check only 1) 
 
Car, van or truck 
RV or camper 
  Bus  
  Train (Northstar or Amtrak)  
Bike 
Other, please specify: 
   
Motorcycle Airplane 
 
 
 
How far in advance had you planned this trip? (Check only 1) 
  Less than two weeks   9 to 13 weeks (2 to 3 months) 
  2 to 4 weeks (one month)   More than 13 weeks (3 months) 
5 to 8 weeks (1 to 2 months) 
 
 
 
What information source(s) had you used to plan this trip? (Check all that apply) 
 
Area/destination website Area/destination visitor guide Travel agent 
Explore Minnesota Tourism Area/destination e-newsletter Facebook 
  
Trip Advisor Magazine ad Twitter 
Travelocity Newspaper Instagram 
Expedia Radio Pinterest 
Word of mouth   
 
 
 
Which one of the following devices did you use more to share information about your trip to 
the MSP Metro Area? (Check only 1) 
 
 
 
Which of the following medium did you use to share information about your trip to the MSP 
Metro Area? (Check all that apply) 
 
Word of mouth Instagram Yelp 
Text messages Pinterest Google+ 
Your own blog Youtube Foursquare 
Facebook Trip Advisor Other, please specify: 
   
Twitter 
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During this trip, did you make any changes to your original plans because of other travelers' 
opinions, reviews, photos, videos, or other information that you found online? (Check only 1) 
 
 
I did not change my plans based on information found online 
I made a few changes to my plans 
I made significant changes to my plans 
In what year were you born? (Please enter a number only) 
 
 
 
What is the highest level of education that you have completed? 
 
Less than High School Some college BA or BS degree 
  High school graduate (or 
GED) 
  Associate college degree   Post graduate or professional 
school 
You are: 
 
Male Female Prefer not to answer 
 
 
 
What is the ZIPCODE of your primary residence? 
 
 
 
Please give us an estimate of your annual household income (before taxes): 
 
 
$25,000 or less   $75,001 to $100,000   $150,001 to $175,000 
$25,001 to $50,000   $100,001 to $125,000   Over $175,000 
$50,001 to $75,000 $125,001 to $150,000  
 
This is the end of the survey. Thank you for taking the time to complete this online 
questionnaire. Your contribution is deeply appreciated! 
